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Qur Vision:

To be the first name and the best choice for customers to buy perfume and cosmetics
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products locally and regionally
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Our Mission:

Providing high quality products from internationa
sources and value added 1o meet the wishes of cus-
tomers, and transfer those experiences to be manu

factured in the Kingdom




Qur Goals:

Expanding the retail sector and opening

a new chain of exhibitions.

Creating new products of pertumes and
osmetics according to customers
wishes and market needs

Cover the presence of the company's
products in all regions of the Kingdom

and in all sales outlets

Build strategic companies with suppli

ers and major customers.

Opening new cutlets in the government

and private sectors.

Active participation in international and

internationat exmbitions

Promote the acquisition of 3 large share

of the perfume and cosmetics market

Bullding brigges to communicate with

organizations, bodies and charities 1o

create social solidarity for the benefit of

the community

Contributing to enhancing the King-

dom's Vision 2030
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Uur customers and employaes the most

Our Values:

important assets of the company
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Services and products of the company:
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French and Oriental perfumes
@ Iraiding Materials anc cosmetics with inter

national quality
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Our products  lWibhaio

OVO BLOOM DIAMANT VIOLET

PRIMA DOMO NARCOTIC ROUGE

.

HAUTE ROSE ITALIAN DELUXE SILVER INTENSIVE

Sicity ROUGE WILD FEELING JARDIN AQUA
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Our advantages:
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@ Diverse high quality products at a reasonable price.

@ large manufacturing strength
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and 3 large presence at the level of the Kingdom

@ Leadership in the trade and manufacture of perfumes
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Our branches:
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2 info@safwaperfumes.com

= www.safwaperfumes.com
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Dammam Branch
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